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ARIEL JENSEN-VARGAS, MPA 

Queens, NY, USA | (347) 330-0504 | Ariel.JensenVargas@gmail.com | linkedin.com/in/ajensenvargas 

SUMMARY 

Accomplished professional in mission-based digital communications strategy. 

Key Strengths: 

 Imaginative strategist to guide research with digital technology and data analysis and data visualization.  

 Strong interpersonal skills. Proven ability to collaborate with colleagues to achieve goals. 

Skills: 

 Print & web graphic design, coding and programming, writing and content management. 

 CMS websites (drupal & WordPress), HTML5, CSS, SEO, UX, Gephi network analysis, Netvizz data 
extraction on Facebook, Adobe Creative Suite, Microsoft Office, Google AdWords, Google Analytics, 
MailChimp, Facebook, Twitter.  

 

EDUCATION 

Fellowship (Jan. 2019) -  Marxe Global Initiatives Scholar 

DMI Winter School, University of Amsterdam, the Netherlands 

'Post-truth empiricism: On the new epistemologies and research affordances of social media'  

Master of Public Administration (Dec. 2018)- Pi Alpha Alpha Honor Society  

Marxe School of Public and International Affairs, Baruch College 

Nonprofit Technology Professional Certificate (Nov. 2017) - NTEN - Nonprofit Technology Network 

Scholarship Award (2016 - 2017) - LCU Fund for Women 

 

EXPERIENCE 

Media and Communications Committee (January - Present) 

NGO Committee on the Status of Women, NY 

Host Planning Committee (January - Present) 

Seneca Falls Revisited Conference, C.R.E.W. Civically Re-Engaged Women 

Digital Strategist Consultant (2017 to 2018) New York, NY 

COLLEGE RE-ENTRY, FOUNTAIN HOUSE 

Provided comprehensive expertise in social media management, audience development, and marketing. 
Engaged with executive leadership to develop and execute key digital marketing and brand awareness 
strategies across all departments. Administered website, email and social media presence.  

Key Achievements: 

Championed the integration of CRM systems and digital resource pooling to facilitate marketing 
consistency and increase digital marketing contact lists to over 55,000.  
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Implemented a data metrics tracking method effectively securing program funding and highlighting 
performance capabilities.  

Successfully established a digital strategy framework.  

Expanded the organizational footprint and subscription efforts through the strategic cultivation of 
social media and professional networks.  

Enhanced social media presence increasing Facebook engagement by over 2,200 and  
Twitter by 3.5% within six months.  

Stimulated over 7% CTR through the re-engineering Google AdWords utilization.  

 

Digital Marketing Consultant (2009 to 2016) Queens, NY 

FARR PLUMBING AND HEATING 

Oversaw the development of innovative and effective marketing campaigns and website content aligned 

with organizational objectives. Executed Search Engine Optimization (SEO) strategies focused on 

generating leads. Facilitated training on Craigslist, eBay, and Pennysaver to drive marketing initiatives. 

Provided consultation on AdWords and other paid advertising channels.  

Key Achievements: 

Generated a 40% increase in business by revitalizing and launching strategies to create a stronger 
internet presence.  

Crafted the organizational logo and designed a comprehensive website. 

 

Director of Communications and Digital Strategy (2001 to 2016) New York, NY 

WOMEN'S ENEWS 

Directed the day-to-day digital communications strategy development and performance focused on the 

generation of supporters and partnerships driving campaign missions. Compiled, analyzed, and 

interpreted various data sets used in key decision-making activities. Administered a diverse portfolio of 

websites and blogs leveraging HTML & CSS. Wrote and edited content. Provided strategic leadership 

and guidance to cross-functional staff. Conducted market research to identify trends.  

Key Achievements: 

Redesigned the CMS website and supervised rebranding. 

Saved $15,000 in quarterly maintenance costs through the establishment of key partnerships. 

Increased reach by 133% by executing effective social media strategies.  

Successfully drove a 33% increase in traffic maximizing the impact of mission. 

Designed relational database effectively expanding social media impact and engagement.  

 

Professional Associations 

Association of Nonprofit Specialists | NTEN - Nonprofit Technology Network  | Women in Digital 

Nonprofit Volunteer Experience 

Literacy INC.,| Imago Dei Fund | Boy Scouts of America | La Leche League International |  
New York Lactation Consultant Association | Comfort Zone Camp 


